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What makes an IB Business Management Kogni

Kognity supports students in growing as empathetic peacemakers, who are
rooted in international mindedness and have a commitment to respecting
humanity and the environment. Use the tree below to explore how Kognity
nurtures IB Business Management learners in developing these skills.

IB Learner Profile Attributes with Kognity

% Definition B What youshould know
By the end of Subtopic 1.4 -

Ethi fers to the moral i i behaviour of

group.

+ Define the following terms:
o Stakeholders
o Internal stakeholders
o External stakeholders

. o State at least two types of internal stakeholders.
Ca rin g « State atleast three types of external stakeholders.
« Analyse the interests of a particular stakeholder group.
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Theory of Knowledge

Marketing strategies and tactics involve adapting the marketing mix to meet the needs of
the target market. Marketing strategies are large, long-term decisions. Nike's promotional
strategy to use only world-class athletes in its commercials is an example of a strategy.
Tactics, however, are short-term actions designed to boost sales temporarily. A special offer
on some out-of-season goods would fit this description.

To what extent are stakeholder conflicts caused by stakeholders’ unfamiliarity and
misunderstanding of the needs and interests of other stakeholders, as opposed to a
genuine divergence of their interests?

Approaches to Teaching and Learning with Kognity

® International Mindedness

The term 'charity' in British English is used to refer to non-profit organisations involved ina
wide variety of activities, as described above. In the United States, the term 'charity' has a
narrower usage. It generally refers to organisations devoted to helping those in need due to
disability or financial circumstances.

PRMARY SOUR

a

OATACOLLECTION

International mindedness, activities and TOK
boxes embedded in the text provide great
opportunities for students to collaborate and
reflect on the subject matter together. Other
formative assessments found in the text are useful
for discussion and collaboration on responses.

Students can access reliable external resources throughout

the book to do a deep dive into topics or gather sources for

the Internal Assessment. The textbook can also be used to
implement inquiry-based learning.
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Kognity provides many different ways for
0 0 students to build communication skills
Communication through the digital platform, focusing
on streamlined feedback, intercultural
communication and peer interaction.

Self-Management: Organization
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J 1.2 Types of organisations

Sections  Completed

7 4

Strength
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@ 120 Thebigpicture

121 Distinction between the private and public sectors
@ 122 Typesotorganisations

123 For-profit commercial) organisations
@ 124 Nonproforgsisatons

12.5 Other organisations and partnerships

@ 26 Credist
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